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Message from the Presidenti Glenn Kingr"

Happy New Year! support and the latest information.Stay tuned fo
We are working harder than ever tomore  informa-.
address the latest legislative issuedjon. Most im-
business opportunities, bringing inportantly we ard )
new and qualified individuals into going to continue with our
our profession, threats to the indusimonthly meetings and trainings.
try, such as unlicensed contractorsSo start your year off right by at-
and so much more. We need youtending our first meeting and train-
voice to ensure that our needs anihg of the year sponsored by
concerns as small business ownerg/ashington Winnelson.

are not overlooked by Washington.

The New Year is a great time t
reflect on both business practice
and our personal goals. We ce
start by reprioritizing what needs
to be done to have a successful ye
= 5:00 -Board Meeting in this economy. Hopefully, the
= 6:30 -T4 Training economic climate will improve this

Seminar year to increase work for all of ou
businesses. But without any gua
antees, planning and adapting wit

Calendar of Events

e January 7- Meeting

= 7:30 p.m. - Dinner and

General Meeting I would like to wish all of our

_ the necessary changes isthe keyWe 6 ve got a | ot membkrs agdrsepadrters & healthyg s
¢ February 4-Meeting success and maybe even our si planned this year. We are going tchappy and prosperous New Year!
e March 4-Meeting vival. hold our golf tournament and fish-1 look forward to seeing you in

ing trip again this year. We are2010.

also going to have a baseball fam-
o . You can always feel free to contact
ily night with some new changes.

me at 301982-5373.

High on your priority list should be
the MWPHCC. Please be sure 1
attend our monthly meetings fo

Washington Winnelson sponsors MWPHCC January Meeting

Inside this issue:
Join us for the first meeting of 201( Washington Winnelson was estab- one of America's largest wholesale
on Thursday, January 7, 2010 lished in 2004. They recognized a distributors.

2010 Mileage Rate 3 sponsored by Washington Winnel- need for professionals who are not
Mission Statement 4 son Company. only familiar with the products of
the trade, but people who have
performed the work. Their counter
at Washington Winnelson is staffet
by "Pros Like You" who have done
the job and know how to provide
exceptional service.

December Meeting 2

From consistent, exceptional ser-
vice to the best selection of avail-
able products, WinWholesale has
become a major wholesale dis-
tributor serving specialized mar-
kets by doing the right thingeach
and every time they serve their
customers.

At 6:30 pm, Washington Winnel-
son Company will be providing
Monthly Meeting Insert free technical training during the T
4 Table Top Technical Training
Seminar on Boiler Basics. Follow-
Year in Review 8 ing the training our membership
meeting and dinner begin at 7:30 Washington Winnelson is backed
pm at the Clarion Inn in College by WinWholesale. With more than
Park, MD. 570 locations, WinWholesale is

Business Resolutions 5

Calendar Insert

Outside Training 10 Join us for the January meeting
and see what Washington Winnel-

son Company can offer you.

METROPOLITAN WASHINGTON ASSOCIATION OF PLHESTNGEZOOLING CONTRACTORS

Founded in 1874



-

December Meeting

We had a great December meeting Past Presidentd Steve Heidler rine Corps Toys for Tots pro-
close out 2009. Many members ar Auxiliary 8 Marcia Shapiro gram ever. Two Marines were

previous members t in attendance and were very
throughout the year chose this me¢ Board of Directors: appreciative of the large amount
ing to attend and it was great to si Carl Anderson of toys that were brought by our
so many familiar faces. The meetir Warren Blake members. And despite the diffi-

Bob Clendening

included the usual taking care cult economic times, our mem-

business but also a lot more. W G.G. Davis bers generously donated $1470
held our annual elections, discuss Ra}/ Ha.ndy dollars in addition to the toys.
- S ... _ Phil Heitmuller .
the current legislative and politice This was sure to make many
Buck Hudson

issues and announced some of 1 childrends holiday
. . John Jacobs
upcoming events in 2010.

Courtney Jones We want to extend a special
During our elections, we voted i1 Jonathon Lang thank you to D & B Distributing
our new slate of officers and Boar Al Luke for a great training session and a
of Directors. Here is our 2010 offi Gary Markle wonderful holiday dinner. D &
cers and Board of Directors: Otto Seidel B has been sponsoring our De-

David Shapiro cember meeting for many years

Presidentd Glenn King

1st Vice Presd Buckey Davis  The officers and directors will be
2nd Vice Presd Bill Royston installed at a later date.
Treasurer 8 Mark Crooks

Secretaryd Philip Heitmuller We also had one of our most su

Sergeant at Armsy John Barry cessful toy drives for the US Ma

and we appreciate their contin-
ued support to our association.

® 5 MODELS FROM 150,000 TO 500,000 BTU/HR
e NO EFFICIENCY LOSS FROM LIME SCALE

¢ VIRTUALLY SILENT OPERATION

e ADVANCED SMART CONTROL™

¢ VENTING UP TO 100 FEET

4
High Efficiency Water Heaters, Boilers and Pool Heaters

300 Mappox Simpson Pkwy * Lesanon, TN 37090 « 615-889-8900 Fax: 615-547-1000

CUMMINS- WAGNER 4

shield.lochinvar.com Lochinvar.com
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Thos. Somerville Co. &Y Washington Branch
6250 Chillum Place NW Washington, DC 20011-1402
Phone: 202.635.4177 Fax: 202.269.0681

www.tsomerville.com

Unbeatable efficiency and space savings

Vertex ™ Power=-Vent and Power=Direct Vent Gas Water Heaters
*  96% efficiency dramatically lowers operating costs

*  With it's fully condensing design, Vertex delivers continuous hot water

*  Easy to install - dimension and installation requirements are comparable to
standard power-vent and direct-power vent units

*  The AO Smith Vertex Water Heaters GPHE-50 & the GDHE-50 are
now eligible for a $300.00 tax credit when installed between Jlanuary
1, 2009 & December 31, 2009

(¥ Smith

IRS Announces 2010 Standard Mileage Rates

The Internal Revenue Service today vice of charitable organiza- ducted the study.
issued the 2010 optional standard tions

mileage rates used to calculate the . . .
. ] The new rates for business, medi ness standard mileage rate for a
deductible costs of operating an autc . . . .
) ) ) ~cal and moving purposes are vehicle after using any deprecia-
mobile for business, charitable, medi . . e
| ) slightly | ower tonmethod underthe Modified ) s .
cal or moving purposes. .
gpurp mileage rates for 2010 reflect ger Accelerated Cost Recovery Sys-
Beginning on Jan. 1, 2010, the stan- erally lower transportation costs tem (MACRS) or after claiming a
dard mileage rates for the use of a ¢ci compared to a year ago. Section 179 deduction for that
(also vans, pickups or panel trucks) vehicle. In addition, the business
will be: standard mileage rate cannot be
used for any vehicle used for hire
or for more than four vehicles
used simultaneously.

A taxpayer may not use the busi-

The standard mileage rate for bu
ness is based on an annual study
¢ 50 cents per mile for business the fixed and variable costs of
miles driven operating an automobile. The rate
for medical and moving purposes
is based on the variable costs as Taxpayers always have the option
medical or moving purposes  getermined by the same study.  of calculating the actual costs of
Independent contractor using their vehicle rather than
Runzheimer International con-  using the standard mileage rates.

¢ 16.5 cents per mile driven for

¢ 14 cents per mile driven in ser-



Writing a Mission Statementy rim serry

Your mission statement is an oppor- Your mission statement is about ness of providing protection for
tunity to define your business at the you, your company, and your items that need to be stored or
most basic level. It should tell your ideals.Read ot her c shippet.fhedmaer understand-
company story and ideals in less the mission statements, but write a  ing helps them see the big picture.
30 seconds: who your company is, statement that is about you and not . o
hat q h :, . F:jfy h My K Keep it short. The best mission
what you do, what you stand for, an some other company. Make sure
y ] 4 _p y statements tend to be three to four
why you do it. you actually believe in what
. . . sentences long.
youbre writing; your customers

Do you want to make a profit, or is it ) . -
and your employees will soon spotAsk for input. Run your mission

enough to just make a living? What

i statement draft by your employ-
*0DNH VXUH \RX %Méégé)y&l\serving,andwhat alie. yyou ploy

ees. Is it clear and easily under-
I n.

EHOLHYH LQ ZKDpbnefif3 dofyblidffer them? Doyou Dondt fibox dYoyrour.s gl f
writing; your customers

and your employees will
VRRQ VSRW D @nemdo you want for your employ- up over time in your product or  tives. Avoid saying how great you
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o stoo
solve a problem for your customers’ mission statement should be able

What kind of internal work environ- to withstand the changes that com&im for substance, not superla-

ees? All of these issues may be ad- service offerings, or customer are, what great quality and what

dressed in a mission statement. base. A cardboard box company great service you provide.
Basic Guidelines in Writing a isnét in the business of making
Mission Statement cardboard boxes; itds in the busi -

The MWPHCC Industry Associate Members help tremendously to
support our Association. Please show your support to them when you
purchase your supplies and are in need of their services.

+ Barnett + SERVPRO® of Alexandria

+ Bradford White Corporation + SERVPRO® of Washington, DC
+ Burnham Hydronics + SE Taylor & Associates, Inc.

+ CumminsWagner Co. Inc. + Taze & Hewitt, A Division of

+ Delta Faucet Chesapeake Systems

+ D&B Distributing + The Joyce Company

+ Ferguson Enterprises + ThompsorWithers, LLC

+ Jacobs Financial Group + Thos. Somerville Co.

+ Harry Eklof & Associates, Inc. « Washington Gas

+ N.H. Yates + Water Heating Specialties, LLC
+ Noland Company + Washington Winnelson Company
+ Paul Davis Restoration + Weil McLain

+ ROI Marketing



